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NUHTEI'PUCAHE MAPKETUHI' KOMYHUKAIMJE Y
OYHKIMNJU TPOMOIUJE ITNJALIA

Caxerak: [Iujane cy akTyenHa TeMa Kako y UCTOPH]CKOM, TaKO M CaBpeMe-
HOM TPXKUIIIHOM TIPHUCTYITYy Kao jelaH oJ OCHOBHUX MapKETHHT KaHajia mpoJjaje mo-
JbonpuBpeIHUX Mpou3Boaa. [lepuenuuja Tpxumra nujana y OynyhHocTn Huje pe-
amHa 0e3 MpUMEHEe MHTETPUCAHUX MapKEeTHHI KOMYHHUKalWja y KOMYyHHKAIHMjU ca
nmoTtpormraunma. UMK omoryharajy mujariama ycrocTaBbame ¢(pUKacHOT KOHTAKTa
ca MOTpoIIauyuMa U OCTAJIOM jaBHOIINY a Y CBPXY OCTBapHBamba MOCIOBHHX IHJbEBA
nujana Ha TPXKUIITY. Pesynratu ucTpakuBama Nokasyjy 1a ce e(pukacHOCT MOoCIo-
Barba MaHU(ECTyje Y TAKTHIKOM MHTETPHUCAHOM MApKETHHI KOMYHHIUpamy. Mcky-
CTBEHOM METOJIOM, METOJ]aMa MapKETHHT MCTPaKHBamba JOILIO CE JI0 3aKJbydKa Jia
ce MHTErpHCcaHUM MapKETHHT KOMYyHHKalijaMa MOTY NPOMOBHCATH IHUjalle Ha Tp-
KHIITY CHHEPTHjOM DPA3IMYUTHX MHCTpyMeHaTa. 3akipydak je na cy MMK muoro
jedTHHMje Yy OAHOCY Ha MacOBHE KOMYHHUKAIHj€ U J1a ce TOMOhy HBUX MOTY IPOMO-
BUCATH MHjalle HA TPXKUILTY U HATJIACUTH BUXOBA JPYIITBEHA YJIOTa.

Kibyune peum: uHTErpricaHe MapKeTHHI KOMYHHUKaIMje, MUjalre, TPIKUILTE,
MOTpOLIaYH.

YBoa

[Tomohy mHTErprcaHnx MapKeTHHT KOMYHHKAIH]ja KeIH Ce YCIIOCTaBUTHU Ta-
KaB MPOIIeC yIpaBJbakba KOMYHHUKAIHje ca MoTpoliaduMa Koju he Ha npoduradbuian
HauuH OCTBapUTH MHTEpeCe Mujana Kao M UACHTU(HHUKOBATH, PEIBUACTH U 33I0BO-
JpUTH TIOTpede moTpomrada. OBUM KOMYHHUKAIjaMa JKeJH ce MOCTHhU TyropodyHu
ycIex Tyjana Ha TPXKHINTY W 3aap’KaTh MPeTHOCT HaJl KOHKYPEHITHjOM Koja je Beo-
Ma arpecMBHa y MpOAaju TOJONPUBPEIHHX Ipou3Bona. Murerpucanoct he mpe
cBera OMTH y MOpyKamMa He MacOBHHX WHCTPYMEHATa KOMYHHUKAIHje KOJH IyTeM
CHHEpPTHj€ MOTY TIOCJIAaTH jaCHY M MPEINU3HY MOPYKY MOTPOIIaunMa U OCTaJIO] jaBHO-
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ctu. lusp je na myTem mHCTpyMeHaTa BepOasiHe W HeBepOallHe KOMYHHUKAIHje IOC-
TUTHEMO pe3yNTaT Koju he 3aapkKaTH U yHAIPEAUTH MOJI0Ka] MHjara Ha TPXKHUIITY.

Husb je na ce mpobieM KOMyHHUKAIF]e aHATH3UPa IIyTeM KOMIIapaTUBHOT Me-
TOJIa MAPKETUHT UCTPAXXKHBaka U JIeDUHUIIY MPUOPUTETH, aHAIM3KUpA 3HAYA] HHTE-
TpUCaHUX MapKETUHT KOMyHHKAIHja ca OKPYKEeHeM U yoOInuu y ehuKkacHy MmopyKy
Ha OCHOBY Koje he ce ocTBapuTH €KOHOMCKH M KOMYHHKAITHjCKH ITHJHCBH TTHjaria Ha
TpKUITY. HarMe, mpruMEHOM HUCKYCTBEHOT M TEOPHjCKOT METO/1a aHAIN3e KOMYHH-
Kalfje mujamna ca TPXKUILTEM JKEeNM Ce carjeJaTd jaCHO TEOPHjCKO yoOInuyaBame
nmpobiema u3 kKojer he mponsuhn 3akpydyak KOJHWKH 3HA4aj UMajy HHTETPUCAHE Map-
KETHHI' KOMYHHUKAI{je Ha TPXKUIIIHY MPOMOLIM]Y U APYUITBeHU cTatyc nujana. [Ipu-
MEHOM MAapKETHHI HCTPAKUBAKba METOJIOM OH JIMHE aHKeTe JOOWjeHU Cy TOJallu
Tpu Aomahe nujadHe opraHu3aIyje o 3Ha4ajy WHTETPUCAaHUX MapKETHHT KOMYHHUKa-
Iyja 3a BUXoBY OyayhaocT. Hamepa je 1a ce TOMEHyTHM MeToaaMa HarjacH 3Hadaj
KOMYKaIlHje 3a Pa3Boj MHjala U U3Beay 3aKJbY4IlH 3a BbUXOB] pa3Boj. JKemu ce gohu
IO 3aKJbydKa Jla ce MMyTeM JUPEKTHE W JIMYHEe KOMYHHKalHje Kao U MHCTpyMeHaTa
myOaunuTeTa, IPYIMITBEHOT MapKETHHTAa W MMHIIA OCTBApW ONTHMAaHA MHTErpHCa-
HOCT KOMYHHUKaldje koja he moBectH 1m0 NmpodUTAOMIHOCTH MHUjalla ¥ HAa3HAYUTH
IBUXOB jaBHU MHTEPEC y JPYIITBY. 3HauajaH HMBO W PA3IMYUTOCT MHCTPyMEHATa
MapKeTHHI KOMYyHHKAIlMje YWHE KOHKYPEHTHE IHjalle Ha TPXKHUINTY C 003MpOM Ha
IIEHY MacOBHHMX KOMYHHUKallja 00jeMbaBakbeM BepOaTHUX U HEBEpOATHUX KOMY-
HUKAIHjCKUX edeKara.

MapkeTHHT HHCTPYMEHTH MPOMONIHMje MUjana Ha TPKUIITY

Jla 6ucMO TOCTHINIM TUIAaHMPaHEe MapKeTHHI LUJbEBE MPOMOILMje MHjala Ha
TPKUIITY TOTPEOHO je YCBOJUTH aJeKBaTaH IUIaH MapKEeTHHT KOMyHHKaIje. [lnan
Mopa J1a 00yXBara CBE €JIeMEHTE CTpaTertje 0Jl CHCTEMCKE aHAIN3E TPKHUITHE MTO3H-
1yje, MIJbeBa KOjU Ce Kelle OCTBAPUTH KOMYHHKAlLMjOM, ONEpaTHBHUX CTpaTeruja,
TaKTHKa W BUCHHE CPEJCTaBa MpeaBHl)eHUX 3a peaNn3aniujy MpOMOIHje O I0jenu-
HAYHUX HHCTPyMeHAaTa 10 KOMYHHUKAIH)jCKOT MUKCA.

3amaTak MEHalIMEHTa j€ 1a OCMHUCIH IIJbEBe, 3a7aTKe U HaYUH BUXOBOT OC-
TBapUBama, a 3aJaTakK IUIaHNpamka je XapMOHH30Bakhe IMJbEBA, 3aJaTaka U OCTBApH-
Bamb€ BHUXOBUX CKJIaJHUX pe3ynTara. (Bykma u np., 2020).

[Ipema comcTBeHMM 0a3zama mojaTaka NHjale MOTY Ja W3BYKY 3aK/bydyak H
JIOHECY MEHAIIepPCKy OUTYKY Ha OCHOBY TO3HaBama CBOjUX KiHjeHata. Omryke Mo-
pajy OuTH pa3auuuTe ¥ YCMEPEHE MpeMa JOHOCHOIIMMa OMTHHUX OJJIyKa, JIOKAIHO]
jaBHOCTH, BJIaJHMM arcHIyjama a CBe y IUJby OCTBAapUBama Mpoleca KOMyHHKAaIU-
j€ 4uju je IHJb CKIIaJaH U e(puKacaH MOCIOBHH Pe3ynTar.

Ycnocrapame jaCHHX IUJbEBA HEOMTXOAHO j€ KaKo OM OpraHM3alvja WiIHd He-
KO FheHO OJIEJheHhE€ TAYHO YCMEPHJIIHM CBOje aKTHBHOCTH. [Ipenn3an muspeBu Taxohe
ycMepaBajy u Oyayha kpeatnBHa HacTojama. (Cmut, 2002).

JacHu tMIbeBH Cy ycTBapH pa3MeHa HH(pOpMaldja ca TPXKUIITEM U jaBHOIIhY
M aKTUBHOCTHMA KyTana y majonponaju. LlnsbeBu Mopajy OUTH Npenns3Hu ycMmepe-
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HHM Ha TOTpOIIAYe, HHXOB CTHJ M HAa4WH XXMBOTA, 00pa3oBame M CBE INTO MOXKE
IPE/ICTaBIbaTH BaXKHY HOPYKY.

[Tnanupame je HaUWH 1a ce mohe 10 JKeJbeHOT cTama y OyayhHocTH y 01-
peheHOM BpeMEeHCKOM POKY, Tj ca3Hame 0 MoTpedamMa KOPUCHUKA U HCKOPHUILTABAKE
TUX UH(OpMAaIHja 3a 3a10BOJbeHe UcTuX. (JoBanoBuh u ap., 2017).

daza mnaHWpama je ycTBapu crpoBoheme Hieja y OyayhHOCTH Ha OCHOBY
KpeaTHBHOT pa3MHIJbaka. MoJen MIaHupama pa3Boja nujana y oymayhaoctn jecre
peanu3anyja OIIOKEHUX NMJBEBA TOCIOBamka 3aCHOBAHMX Ha MOTpedama MOoTpo-
mrava. [lnanupameM ce TOK HEKEJbEHUX TPKHUIIHHUX JI€jCTaBa MOXE MPEeIBUICTH U
HETaTHBaH YTHIaj CMAUTH.

VY caBpeMeHHM yCJIOBHMA IMOCJIOBamkba, KAKO Ha JIOKAJTHOM TaKo M Ha Tio0ai-
HOM TPJKHIITY, CBE j€ TeXe OATOBOPUTH HA 3aXTEBE IOTPOIIAda M TAKO ce N300pUTH
3a omcranak. OpraHusanyje Koje mociyjy y yciIyXHoM cektopy he y Oynmyhnoctn
npen coboM umatH jomr Behe M3a3oBe 0/ OpraHU3aluja U3 APYTUX MPUBPEIHUX JIe-
natHocTH. (JoBanoBuh u ap., 2018).

CaBpeMeHo 100a y TProBUHH MOJHOIPUBPEIHUM IIPOHU3BOIMMA OTHKY]E TIO0-
jadaHa KOHKYpEHIIMja y BUAY NPUCYCTBA Ha TPIKUINTY BEIUKUAX TPrOBUHCKHX JIaHa-
na. Mako uM mponaja Boha n moBpha HHUje mpuMapHa AETaTHOCT, BEIHUKY MapKe-
TUHILKY MOPYKY IIaJby YIPaBO Ha MPOAajU OBUX MPOHU3BOA.

JloCTYITHOCT MPOM3BO/IA j€ YECTO Pa3MOTpEHa M Y KOHTEKCTY Mepera KBaJu-
TeTa yciyre y Majonpoaaju. (I'pyoop u ap., 2018).

Pamm noctynmHOCTH MPOM3BOAA M yCIIyre MOTPOIIAYMMa THjane ¢y y 00aBe3n
Jla CIIpOBely HU3 UHTErPUCAHUX MapKETHHI KOMYHHUKaIHja Koje he UM mpuOImKuTH
KOPHCT OJ] IPOU3BOJIa U MPYKUTU BPXYHCKY yciyry. CBOjUM aKTHBHOCTHMA Y MPO-
MOITHj1 Tpeba HarJacuTH onipeheHy Ce30HCKY KCTpa BPEIHOCT MTPOU3BOAA, HAa OOJBY
MOHY Ty, KBAJIUTET U CBEXKHHY y OIHOCY Ha KOHKypeHIHjy. [TpubnmkaBame mpons-
BOJIa MOTpPOIIAYy y ofpeeHMM CE30HCKHM MEepHoIuMa Ha MUjaly UMa 3a b U 12
NPOMOBHINIE TPOJAjJy KOja MHTErpHcaHa ca aKTHBHOCTHMA yHampehema mpopaje
MpOoJIaBIa M3a30BE PEaKIMjy KYMOBHHE KOHKPETHOT Mpou3Bona. Paau objenumapa-
Ba MHTepeca IMyjana, MpojaaBala ¥ NoTpolada noTpeOHu Cy 3ajeJHHYKH CacTaHIIH,
KOHTHHYHpaHa KOMyHHUKall{ja, HarjamiaBame CTaHAap/a, Mopekia u 0e30eTHOCTH
nomahux POM3BOAA, a CBE Y LIJbY TAaKO3BAHOT IIOCPETHUYKOT yHanpehema npona-
je.

Ha nujanama genyje 3akoH MOHYyHE U TpaKike Koju oMoryhaBa 00jeKTHBHY
KOHKYPEHIIMjy n3Mel)y mpojaBana, Kymana ¥ HOTpollada ald U Jaje OCHOBHE HH-
¢dopMmaryje MHjayHUM yIIpaBaMa, BIACHHIIMMA TMHjala Kako Ja moOoJbllajy yciIoBe
TProBHHE W YCBOj€ MOJAET KOMYHHUKAIMje y CONICTBEHOM HHTEPECYy, UHTEpecy Mpo-
nasana u norpomraya. (IIpauh 2019).

Ha ocHOBy HM310eHOT jacHO je Ja je Tp)KWIIHA KOHKYpEHIMja y OJHOCY Ha
myjare BelrKa. YIpaBo 300T TOora MEHAIMEHT IHjalla Mopa YCBOJUTHU CTpaTeTHjy
KOMYHHUKaIlHj€ Ha OCHOBaMa MCTOPHjCKOT UIACHTHUTETA THjalia, 100pe U 3IpaBe cpe-
IMHE, 100pe yciyre and ¥ go0pe KoMyHUKanuje. Mozen ycnemHe KOMyHHUKaIHje
NpoM3Wiasy M3 MHeplenlyje MoTpolada, HBUXOBUX HABUKA, OAJNyKa O KyIOBHHH,
COIIMjAJTHOM CTaTyCy alu U eKOHOMCKHX HHTEpeca IpoJaBalia 1 3aKyrama yoonmieH
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y euKacHy cTparerijy KOMyHHKaIyje ca nujanama. Kao HajBayKHUjU MHCTPYMEHTH
MPOMOIIHje THjana Ha TPXKUIITY CY:

1. IupextHn mapkeTunr — Kana cy nujame y nmutamy JUPEKTHH MapKETHHT
Kao MHCTPYMEHT MPOMOILIMje MOpa OMTH 3aCHOBaH Ha 0a3aMa moJaTaka CONCTBEHHX
MpojaBara, Kynama u KoHkypennuje. CTBapame 0asze mojaTaka 3aCHOBaHE Ha Map-
KCTHHT UCTPAKHBaKY HHUjE KpaTKOpoUHa MoTpeda Beh cTparenrku BuI KOMyHUKAIIH-
j€ ¥ oJIHOCa 3aCHOBAaH Ha EKOHOMCKHMM MHTepecuMa. baza monaTtaka ciry>ku nujanama
Ja MMyTeM TUPEKTHE KOMyHHKAalWje 04yBa, yCIIOCTAaBH U OCBOjU 3HAYajHY YJIOTY Ha
TPKHUILTY.

2. MapkeTuHT ogHocHu ca japHomhy — OnHocH ca jaBHOIThy Cy 1eo Mapke-
THUHra Kao MPUCTyMa NHjala TPKUIITY. Pa3Boj u onpkaBame NOOPHX OIHOCA ca
jaBHomhy je BumecTpyk. Benuku je Opoj mojeauHana, HHCTUTYLHja U OpraHu3aluja
KojuMma ce oOpaha mpemysehe koje mpyska mHjadHe yciyre, Kao IMTO Cy 3allOCIeHH,
MOjeAVHITM OJ yTHIlaja 3a paj IHjama, 3aKoHOJaBall, BIaJNHE arcHIUje, TpyIe 3a
nobupame, 1a 4ak u 'y olpe)eHuM yCIoBUMa KOHKypeHIHja. AKo ce camo (hOKyCH-
paMo Ha MapKeTUHT KOjH je YCMEpEH Ha TpKHIUTE, Tj. KyIle, KaHaje mponaje u
KOHKYPEHITH]y ca OJHOCHMa ca jaBHOImINy ce oOpahamo IeJI0KYITHO] jaBHOCTH O
3Hauaja 3a paj mujara.

3. Untepuer MmapkeTuHr — Kao caBpeMeHO cpelcTBO KOMyHHKAIMje KOpHUC-
TH C€ 3a IPOMOLIM]Y pajy OCTBapHBama NpoduTa UK APYTUX LUJbEBA HA TPXKUIITY.
WuTepHeT je ria00aHo cpeacTBO KOMYHUKAIMje Ha 0a3W MHTEPAKTHBHOCTH Ca TOT-
polragynMa IyTeM Hemocpeane nHrepaknuje. Kama cy y nmuramy mujare, moTpedHo
je neuHMCcaTH KUIbeBe npeny3eha y MHTEpakuji ca IOTpoIIaunMa 3aCHOBAHUM Ha
BUXOBUM JKeJhaMa, 3aXTeBHMa ¥ WH(opMallfjaMa O MHjalld ¥ BUXOBUM IIPOIABIIH-
Ma ¥ HapaBHO npou3BoAuMa. Jla Ou mujarie nMaje yCrerad OHIajH MapKeTHHT He-
OIXOJHO je 3HaWke M MPHMEHa Mpolleca MapKeTHHTa Ha OCHOBY MapKETHUHT UCTpa-
*KuBama. Llwb nmpoMouuje nujana myTeM OHJIAJH MapKeTHHTa Mopa OWTH jacaH U
MoTHYe O] TPaAUIMOHATHE MAPKETHHT KOMYHHUKAIMje W TMPUHIUIA Pajia CTUM IITO
j€ OCHOBHA pa3liMKa Y MHTEPAKTUBHOCTH ca moTrpomaunma. Kajga cy y nuramy nuja-
e TOTPeOHO je YCBOJUTH KOHLIENT JBOCMEPHE WM TPOCMEPHE KOMYHHUKAIHje W3-
Mel)y nujana npoaasana u nmotpomayva. Haj3sHavajHUju BUAOBU OH JIMHE TPE3CHTAIH-
j€ maHac cy JpyIITBeHE Mpexe. Mpexke Koje ce KOPUCTE 3a WHTePaKTHBHY KOMYHH-
Kanujy cy ¢gejcOyk, HHcTarpaM u TBUTEp. IHTEpHET MapKETHHT CBaKaKO MOpa OUTH
JIe0 KOHILIENTa MHTETPUCAHUX MAapKETHHT KOMYHHUKaIMja MUjala ca TPXKHUIITEM U
0CTajoM jaBHoIIhy.

4. IlyoauuuTeT M APymITBeHH MapkKeTuHr — [lyOmummrer m npymTBeHH
MapKeTHHT UMajy noceOaH 3Hauaj y jaBHOM cektopy. CrienuduyHy UIbeBH ITyOIH-
UTeTa Myjana cy MpoMoBHCame Ipeay3eha, Koa CONCTBEHUX 3alOCiICHHX, 3aKyIa-
11a, MOTpOIIavya U APYITBeHa 3ajenHure. L{usp myOmmiuTera je ycrnocraBibame Iy-
TOPOYHOT KpeauOrminTeTa Koje he nmujame goctrhu Ha Tp)UMTYy. JlaHac y caBpeme-
HUM YCJIOBMMA MHUjalle yrnpaBro Tpeda na nojacehajy jaBHOCT Ha CBOj TpaJUIIMOHATHH
3Ha4aj y UUJbY 3aJpKaBamba W CTUIamka yriena. AKo 3HaMo Ja je myOnumureT Oec-
IJIaTHA MPOMOIIHja, IWJb j€ JIa y CBUM OWTHHUM morahajuMma of 3Ha4aja 3a JOKAIHY
3ajeIHUIlY HarJlaCUMO TP)KUIITHM 3HA4aj MHjala 3a CHaI0eBamhe MOTPOIIaya CBEKUM
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MOJBONIPUBPEAHUM TIponu3BoauMa. Kana je y muramy ApyIITBEHH MapKeTHHT MHjara
3HAYajHO je HATJacHUTH Jla CE YCIeX NHjana Ha TPXKHUIITY TPETHpa Ha yTBpHUBaY
norpeda M keJhba MOTpOINavya. YBakaBajy Ce W HCIYHaBajy kKejba MOTpolIada Ha
KOPHCHHUjU HaYWH OJ] KOHKYPEHIIHje y3 HarjamaBamke OJprkaBama W rmoBehama Ko-
PUCTH 3a TIEJ0 APYIITBO. AKO TOCMaTpaMo IHjalle Kao jaBHa mpemy3eha 3HaUaj
JPYIITBEHOT MapKeTHHra Tpeba yCKIaguTH W mpoMoBHucaTH u3Mehy mpodwura mpe-
nmy3eha, moTpeba u jkeJba MOTpoIIava Te OUCKUBAka U 3aXTeBa APYINTBA.

5. KopnopaTuBHM MAEHTHTET U MMHUI— Y [aHAIIHEM I[IOCIOBHOM CBETY
CJIMKa y jaBHOCTH MHOTO je 3HavajHHje W TpeicTaBiba 00pOy onpeheHe kommaHwmje
3a MO3HLUjY W yriiea y npymrsy. [Tujane cy jaBHH MPOCTOpPH Ta je KO HBHX yTIIIea U
CTaTyc y IpYyIITBEHO] 3ajeIHIIN HeKa BPCTa UyBama U OJpKaBama penyTaiuje Kojy
0 BHUMa Y HCTOPUjCKOM KOHTEKCTY MMajy MOTpPOLIaYM M OcTana jaBHOCT. Ommyke
HOTpOIIa4ya 0 KYyHOBHHHU 3aCHOBaHE Cy HA IIOJMOBHHMM OOJIMINMA BPEJHOCTH M HUMH-
ya. [Tujane cy cnenuduyne JOKaIHE 3ajeJHHLE TAe noTpomadn Mel)ycoOHO KoMy-
HHLIUPA]jy, H3HOCE COIICTBEHE MEPIEMIINje M CTAaBOBE O MPOU3BOIUMA U YTHCKY KOJU
Cy JOKMBeNM Ha nujany. [loTpomayn Ha mujany Kymyjy Ha BpeAHOCTHMA KBAJIUTETA
U 1eHe npousBoga. Ho, MehyTuM KOpmopaTWBHM HICHTUTET W UMHUII MHjala Mopa
OWTH TIpEACTaB/LEH M MPOMOBHCAH HAa OCHOBY CTAaBOBa M IMEpLEMNIMje MOTPOIIAYa,
JPYUITBEHE 3ajeTHUIIC U OCTaJle jaBHOCTH TJe he mepIentyje Jbyiu AeI0BaTH Mpea-
BUAKMBO. KopropaTBHM WICHTHTET M UMHIl IHjala 3aCHOBaH je Ha HCTOPH]jCKO]
yJIO3W THjala y TProOBHHHU IOJHONPHUBPEAHUM IMpou3BoguMa. Takole, HICHTUTET
nujara Mopa Outu rpaleH Ha OCHOBY HCTpaKMBama M CTAaBOBA JABHOCTH U HAa OCHO-
BY HEONMXOIHWX MH(OpMaIMja Koje ce 0HOCEe Ha MPOM3BOJIE KOje ce Hy/Ie Ha IHja-
ama, yciiyra Koje ce HyJle 3aKyIIMa, CTABOBa MOTPOIIada Kao M CBUM 3aWHTEpe-
COBaHUM CTpaHaMa Koje Y KOHKYPEHTCKOM M MapKEeTHHI CMHUCIY MMajy UHTEpEC Ol
nyjara.

6. Jonanmje u cnon3opcrBa — Kaga cy y nuTamy AOHAIMje€ U CIOH30PCTBA Y
MPOMOBHCAaRY IHjalla OHA MOpajy OUTH U3Be/IcHA U3 JeQHUHUIIM]jE 3HAYaja MMyjara Ha
TpKUWTY. L{Msb 0OBHX aKTHBHOCTH MOpa OMTH jaCHO MPEUM3UPaH MAapKETUHIIKAM U
KOPIIOpAIMjCKUM HMHTEpecHMa Ha TPKUIITYy. JloHanuje yriaBHOM MpEACTaBIbajy
momoh oxpeheHnM mpymTBEHUM 3ajeHUIIAMA ITyTEM KOjHX IMHjalle MOpajy y jaBHO-
CTH HarjlaCUTH CBOjY COLMjANHY W IPYIITBEHY yJory. [lyTeM WHTerpucaHux Mapke-
THHT KOMYHHKaI[Hja TOTPEOHO je TTOCeOHO HATIACHTH IIMJBEBE JJOHATOPCTBA U U3BY-
hu coductummpane 3axspydke o pasymeBamy. Kama cy y muTamy crioH30pCTBa, OHA
MOpajy UMAaTH jacaH [IJb U KOPUCHHUKA, KBAHTUTATHBHO U KBAIUTATUBHO U3PAKEHA,
ycaryalieHa ca OCTajJiM MHCTPYMEHTHMA MPOMOLIMje paiy MHpemka 3Havaja mujana
Ha TPKUILTY.

7. ’KuBa peu — XKuBa peu y mpoMoBHcamy NHjana jeAaH je 0l HajpacIpoc-
TpamEeHUX WHCTPYMEHATa KOjU MOTY TIO3UTHUBHO yTHIATH Ha yriien nujama. OBre je
JKMBa ped yCTBapH AUCKYycHja O MPOM3BOAMMA KOJH Ce KYIyjy U yciIyrama Koje Hyae
nujare. [Injane cy y obaBe3u na Bpiie HEONXOIHA MapKETHHINKA M COIMOJOIIKA
HCTpakWBarma Kako OW ce mpruiaronuie morpedana jpynu. Beha odekuBama motpo-
mraya u O00JbH CTaHIAPIH YCIIyra Koje O4YeKyjy Y OCHOBH Cy Ca3Hame O HHXOBHM
Oyayhum ouekuBamuMa.
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JIpyIITBEH! MapKeTHHI Yy jaBHOM CEKTOPY IIpEICTaBJba TEMeJb MOJAEPHOT
MapKETHHTa M CACTAaBHHM j€ JIe0 CTPATEIIKOT pa3MUIIJbarmbha MPOU3BOAHUX U YCITYXK-
HUX jaBHUX KOMIIaHHja. YCHelaH MOJEJ jaBHOT MapKEeTHHra CacTOjU ce y TOMeE J1a
Ha 3aHMMJBMB M e()eKTaH Ha4MH MpPEeHeceTe CBOjUM MOTPOLIAYMMa, J1a X apryMeH-
TOBaHO Npua00HjeTe 3a capanmy ca kommanujoM. (IIpauh 2015).

Axo ce 6a3npamMo Ha IPETXOMHH CTaB O 3HA4ajy IPYIITBEHOT MAapKETHHTa y
JaBHOM CEKTOpy T'JIe Claajy W MHjale yoyaBaMo Ja je JAPYIITBEHH MapKETHHT JIe0
YKYTTHOT MapKeTHUHra y KOMYHHUKAIMjU ca TPXKUILTEM allv JIa je HheroB 3Hayaj Behn
KOJI jaBHUX KOMIIaHHja y KOjuMa Cy mujane HecropaH neo. Lluse npymrBeHor map-
KETHHTa Y MIPOMOIIHjH IHjalla jecTe pa3Boj ujeja, mporpaMa 1 cBarama Koju he Haz-
HAYUTH MPUMApHU 3HAYaj MHUjala Ha TPXKUIITY MOJBONPUBPEIHUX MPOU3BOJAA YHjU
he xpajpu mmib OuTH mpomorja aomahux mpomsBohada, onmpelene 3ajemHune U
npymTBa y nenwan. Crenudruyad 1MuJb IPYIITBEHOT MapKETHHTA ITHjala jeé OCTBa-
puBame nmorpeba 1 jkeJba MOTPOIada YHjUM hie 3aI0BOJLEHEM OCTBAPHTH COTICTBE-
HY KOPHUCT, KOPHCT 3a MOTPOIIaYe U IP3IUTBO Y HETUHH.

HNHTerpucanocT HHCTPyMeHATa MPOMOLIHje

MapkeTHHT IpoMoOLIYja NHjala 3axTeBa HHTETPUCAaHN IPUCTYI HHCTPyMEHaTa
MPOMOIIHj€ CTBapameM ONITUMAITHOT KOMYHHUKaIMjcKoT Mukca. [TocMaTpajyhu nnTe-
rpucaHe MapKeTHHI' KOMyHHKaIlje Kao KOHLENT KOju e(peKTHHje U eKOHOMHYHH]E
BpIIX MPOMOIIH]Y MHjalia Ha TPXKHUIITY, TOTPeOHO ra je MpuMemHuBaTH, uMajyhu y
BUAY J]a MaCOBHE KOMYHHKAIHj€ HUCY EKOHOMCKH Y BUIOKPYTY IPOMOILM]j€ MHjana.
[Tyrem WHTEpHET aHKETe O 3HAYajy WHTETPUCAHUX MAPKATHHT KOMYHHKalhja 3a
MPOMOLM]jy MHjala Ha MUTAE ,,/1a JI1 KOPUCTUTE WHTETPUCAHE MAPKETUHT KOMYHH-
Kallyje y MpoMOIIMjU Hjana’, pe3ynratu cy crieaehu:

— Jla, xopuctumo 25%

— Jla, kopucTtumo, ainu He uarerpucano 20%
— He xopuctumo, jep He BuIuUMO 3Ha4aj 25%
— Hucmo xopuctunm 30%

Ha nurame ,,1a 11 Mepute edpekTe HHTCTPUCAHNX MAapKETHHT KOMyHHKaIja™
oaTroBOpH Cy cieachm:
— Jla 20%
— He, anu 6ucmo tpedanu 50%
— He 30%.

Ha nurame ,,a mu uranupare nosehame APyTrux BpCTa yciIyra MoTpomaynMa
koje he ux goBecTH Ja moceTe mujaiy” oaroBopu cy cieachu:
— la 70%
— VY nammem mnany 20%
— He 3najy 10%.
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[Tyrem onnaju ankere oarosope cmo mobwmu ox JKII I'pancke mujane, JKIT
Tpxuuna Hoeu Cax u JKII Tpxxanna Hum. 3akibydak U3 OBHX aHKETa je Jia cy TH-
jale cBecHE 3Hauaja OBUX KOMYHHKalMja 3a IMO3UIMjy MHjala Ha TPXKUIUTY ald Aa
uX HeZIOBOJbHO KopHcTe. Ho, Mel)yTum cBecHOCT mocTojara KOHKYPEHIje U IPUH-
uma MpoPUTAOMITHOCTH IMyTEM OBHUX KOMYHHKaIHja MocToju. CBECT 0 HHUXOBOM
ONTUMAaTIHOM yBohewy W Mepemy edekara je 3HauajHa. beorpajacke mnujaie naene
OecrutaTan mpuMepak HOBHHA ,,Ilujane” y KojuMa mopen moHyAe Mpou3BOJa Harja-
111aBajy WHBECTULMjE Y NATMIYJICKY MHjally Ka0 MOJEPHY TPXKHIIHY YCTaHOBY.

[Mujana [Nanmryna ocBojuia je HAKJIOHOCT cyrpalaHa MOHYIOM, Pa3HOBPCHUM
acopTUMaHMMa aJld U OPOJHUM MpPEJHOCTHMA KOje Tpy’Ka OBa CaBpEeMEHa, MYIITH-
¢yHKUMOHAIIHA THjalla, KOja je TOKOM IIpBe FOAMHE CBOTa paja IocTala CHHOHHUM 32
KBaJIUTCTHY Ha0aBKy. (Www.bgpijace.rs)

Crpareruja pa3Boja mujayHe AENATHOCTH Mopana Ou nma Oyne 3acHOBaHa Ha
UCTPKUBAbHMa TPIKUIITA, AHAIM3U TOHYJE M MOTPAXHe W MmoTpeba MOTpo-
mraga.(Www.trznicanis.rs).

W3 oBe cTpaTeruje pa3Boja mujaia Koju Cy YCBOjHJIC HHILIKE IMHUjalle jacHa je
noTpeda 3a UCTPAKUBAKHEM TPIKUIIIHOT OKPYIKEHa, UCTPAKHUBAKBEM MOTpeda MoCTo-
jehux u HOoBHX moTporrada. CyIITHHA CTpaTeryje pa3Boja 3aCHOBaHE Ha CTABOBHMA
MOTpOIaYa CacTOjH C€ Y UACHTH(OUKOBAKY, aHAM3U U MPEIy3UMarmhy aKTHBHOCTU
Koje uay y cycpet norporrauuma. OCHOBa OBE CTpaTeruje pa3Boja Mopa JaTh OAro-
BOp Ha MUTamka, KO Cy MOTPOIIAYX Ha MUjalld, KO CBE YTHUYC HA MPOIEC BUXOBE KY-
MTOBWHE, Ja JI Pa3MHUIIBAjy Aa KyIyjy KOJ KOHKYPCHIH]e, KOjH CY IbHXOBH CTaBOBU
3a pa3Boj nmujana y oyayhHocTH.

OcMuILbaBakeM U OCTBApHBAK-EM aMOHMIIMO3HOT Pa3BOJHOr IIporpaMa yca-
raniaBamba KBaJUTETa YCIyra, CABPEMEHOT M3riieAa U (PYHKIMOHHCAaHka HOBOCA/I-
CKUX THjala ca BUCOKUM CTaHAapauMa, UCKYCTBHMa M TEHICHIIMjaMa y CBETY, HC-
KpeHa HaM je HaMmepa Jia THME He HapyIIMMO BEKOBHM 3Hayaj ¥ CMHCAO IHjala Ha
OBHUM IIpOCTOpHMa, Koje ceM (YHKIMje cHaOaeBarma, 3aJ0BOJbABAjy TOTPEOyY
rpaljaHa 3a OKyIJbarbeM, CPETameM ca IMpHjaTeJbuMa, MOCPEIHUM KOHTAKTOM ca
CEJIOM M THME TMPEJICTaBhajy MECTa OJIBUjaha CBOjEBPCHOT TPAUIIMOHAIHOT PUTYya-
na. (Www.nstrznica.rs)

N3 oBe mopyke ca cajra npeayseha yBuhaMo jacHO casHame yliore myjana y
MPOIILIOCTH Ka0 M IpeTHocTaBke pa3Boja. Mehytum kox cBux nujana y CpOuju He
MOCTOjH OCMHIIJBEH CHCTEM KOMYHHUKAI[Mje ca MoTpoliaynMa. HarmaieH je 3Hauaj
nyjana 3a MoTpoliade ad ce MOpPYKe MOTPONIayiMa Majby MyTeM APYIITBEHUX
Mpexka (ejcOyk u mactarpaMm. Ce momahe mujalie He CIIPOBOJE MHTEH3UBHY KOMY-
HUKAIIH]jy ca MOTPOIIaYyMMa HErO BHUIIIE CHCTEM 00aBelITaBama 0 HEKUM Joraljajuma.
OBu gnorahaju Mory camo y TUM JaHUMa yKa3aTd Ha 3Hayaj nujana. Jlakie, musb
MapKeTHHIIKUX TIOpyKa je 00e30eBame KOer3uCTeHTHe KOMyHHKaIuje neduHuca-
HUX jJaCHUM IMJBCBUMA KOjHU ITyTEM CHHEpPTHje JOHOCE HajOOJBH edekaT MPOMOITHje
nyjara Ha TPXKUIITY.

WucTpyMeHTH KOMYHUKanyje Tpeba na cy yckiaheHu, a Cy MHTEIPUCAHU U
Jla ce oclamajy Ha mTo Behu Opoj pa3nMuuTHX WHCTpYMEHATa Kako OW CTBOPHIIH
JEIUHCTBEHY MOPYKY KOja MOXKE JONPHHETH €(PUKACHOCTH KOMYHHUKAIUje U MOBE-
hamy exoHoMckux edekara. ([Ipauh u ap., 2019).
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AKO MEpPHUMO WHTETPHCAHOCT U 3HAUaj MOjeJMHAX WHCTPYMEHATa OHJa moce-
OHO MOXEMO M3MEPUTH YTHIId] HHCTPYMEHATa KOju ce MeljyCOOHO Iomymyjy Kao
IITO Cy JUPEKTHU MApKETUHT, HHTEPHET MapKETUHT U KuBa ped. [lyTem nupekTHor
MapKETHHra, WHTEPHET MAPKETHHTa WM JKUBE PEYM YCIOCTaBJhAMO HEMOCPEIHY U
WHTEPAKTUBHY KOMYHHKAIU]y Y [IUJbY HHTETPUCAHOCTH KOMYHHUKAIMje KaKo OUCMO
CTBOPWJIM JEJMHCTBEHY MOPYKY M JONPUHENN e€(PUKACHOCTH KOMyHHKaruje. OnTh-
MaJlHa MHTETPUCAHOCT MHCTPyMEHATa KOMYHHUKAIlMje MOpa CE MEPUTH HHUXOBOM
Mely3aBucHomhy Ha mporiec KymoBuHe. Jlakire, paau ce 0 peakIyjy moTpoiiada Ha
OBE MHCTPYMEHTE Y BHJy TIOCETE MHjaly U e()eKTUMA Ha KYTTOBHHY.
[IpenHOCTH MHTETPUCAHUX MApPKETUHT KOMYHHUKAIlMja y MPOMOIMjH THjaia
cy:
— EdexTiBHUjE 1 eEKOHOMHYHH]jE IPOMOBHCAIHE
— Edukacan KOHTaKT ca 0abpaHiM [IUJBHAM TPIKUIITEM
— OnTuManan pe3yiaTaT CHHePTHjOM HHCTPYMEHAaTa
— TakTnuka HWHTCTprUCaHa KOMyHHKaHI/IjI/Ia 3aCHOBaHa Ha MHAUBUYAJIHOM IIPUC-
TyIy HOTpOIIaYuMa
— KopauHncameM HHCTpYMEHAaTa KOMyHHUKAIHje 00e30ehnBame peakiimje moT-
potraya
— IlpeaBuarBe akTUBHOCTH Ha OCHOBY TEPIICIIIN]jE U JKeJha MOTpOoIIaya
— Harnamasarme KOpHOpPaTUBHOT UMHUIIA U yIIe/a MHjana
— MaTerprcan mpuUCTYII HarjlamaBama oipeheHnx TeMarckux morahaja 3a mmja-
ama
— BpennoBame nokaaHux norahaja
— bpena akTHBHOCTH TPTOBHHE U ITPOMOITH]E TIHjaria
— BeponocTojHOCT 1 00jeKTHBHOCT KOMYHHKAIIHj€
— HemocpenHa koMyHHKaIHja 1 KOHTPOJIA
— Kopuniheme nHTEpHETA U CABPEMEHUX TEXHOJIOTHja Y HHTEPAKTUBHOCTH
— OmoryhaBame ynopehupama ca KOHKYPESHIIN]jOM
— KpeaTtuBHO 1 OCMHIIIJLEHO TPECTABIbAE 3HAUA]A TTHjalla
— KoHTHHYHpaHO HCTpaKMBakhe CTABOBA M MHUIILJBCHA TOTpOIIAYa
— CriennpIHOCT ¥ 3HAYa] HETIOCPEIHE TPTOBUHE U KOMYHHKAITH]E U JIp.

VYnopenHo ca morpebama U MpEeAHOCTUMA 32 YCBajarbeM KOHIENTa WHTErPH-
CaHMX MapKEeTHUHI KOMYHHUKaIFja MOTY ce UIeHTHU(UKOBATU U ofpeleHe mpernpeke,
Kao IITO Cy, Ha TIPAMep:

— ITocrojeha yBepema, Kako JbYM y OpraHU3alHj1, TAKO U OHUX KOjU YWHE LU-
JbHU ay TUTOPUjyM

— Kondysuja y nedunucamy HHCTpYMEHATa HHTETPUCAHUX MAPKETHHT KOMYHH-
Karuja

— ITocrojeha cTpykTypa 1 ypehenoct opranuszanuje

— [IpoTuBIbemHE UHTETPALMjH O CTPAHE CTPYUHbAKa CIELH]jaTM30BaHMUX 3a HOje-
JMHAYHE MHCTPYMEHTE MHTETPUCAHNX MAapKETHHT KOMyHHUKaNHja

— Ycnoxmasame 1 mopehame 00MMa KOHKPETHUX TIOCIIOBA U 33/1aTaKa, A0/1eJbe-
HHX T0jeIMHINMA
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— IToBehambe TpolIKOBa yBOljEHEM HOBOT CHCTEMA TIOCIIOBAA Y MAPKETHHT
dyHKIUjU

— 3axTeBU 32 HHOBAIMjOM 3HAba U HOBUM CITIOCOOHOCTHMA MeHaliepa

— IToTpebe 3a mpoMeHaMa y OCTalIuM MOAPKaBajyhuM AeTaTHOCTUMA U (DYyHKITH-
jama y opra"u3aiujn

— Benuku 0poj pa3nmuuuTux quMeH3uja uarerpanuje u ap. (Pickton et al., 2001)

Ananmmsupajyhu npeTHOCTH NpPUMEHE MHTETPUCAaHMX MApKETHHI KOMYHHUKa-
[Mja y MPOMOILMUJU THjala U CTAaHIAPJU30BaHUX IPENpeKa OBOM KOHLENTY 3aK-
JbydyjeMo Ja OB€ aKTHBHOCTH NHjalla YKJby4dyjy CBa H-EHAa MCTOPHUjCKA, MAPKETHUH-
Ka ¥ cnenuduyHa JIoKainHa obemexja Koja MpeJICTaBsbajy MOTeHIIHjale Ha TPIKUIII-
Ty Kao JUPEKTHOT KaHaJlla MAapKEeTHHTa y TPOJAAjH IOJHONPHUBPEAHUX MPOU3BOJIA.
[MpakTuan WHTEpec NMHjana 3a yBoheme KOHIENTa MPOU3WIA3U U3 ABOCMEpPHE U
MHTEpaKTHBHE KOMYHHKAIMje Ha OCHOBY M3HETHX CTaBOoBa M mopyka. Lleo mporec
KOMYHHUKAIIHj€ MMOYHMBa O] TMOTPOINava, MOTCHIMjATHAX TOTpoIIada, COIHjaTHO] U
neMorpadckoj CTPYKTYpH, MOHAIaky MPHU KyTIOBUHU Ha OCHOBY KOjHX ce Je(UHU-
1re npotec, Gopme 1 MeToJie KOMyHHUKAIH]e.

BpeanoBame u npenopyke HCTPaKNBamba

AHanM30M TPKHITHE TIO3UIHjE M CTPATEIIKOT MPUCTYTa MAPKETHHTY, Oa3ama
MoJlaTaka O MOTPOIIAYrMa, MHjare MyTeM HHTErPUCAHNX MapKeTHHT KOMYHHKAIIH]ja
MOTY YHANPEIUTH CBOjy MO3HIUjY Ha TPXKHUIITY. YKOJIHKO IHjale He NPUMEHY]Y
OBY KOMYHHKaIl{jy 3aCHOBaHY Ha KOHIIETITY CTaBOBa MOTPOILIaYa BHUXOB MOJI0XKa] Ha
TpkuImTy Onhe yrposkeH. Ycien BeoMa THHAMUYIKOT pa3Boja TPXKUINTA Y TPTOBHHH
MOJHOTIPUBPEIHUM TPOHM3BOAMMA KPUTEPHjYM ONTUMAITHOCTH M ()IEKCHOMIHOCTH
KOMYHHKalyje noia3u Ao uzpaxkaja. Iloctoju, mehytum moryhHoct uneHTHHUKO-
Bama MoTe3a KOHKYPEHIMje U CIpoBolema alekBaTHUX peaknuja. CacBUM je paru-
OHAJTHO yCMepaBaTH MapKEeTHHT KOMyHHKAIlMje Y IUJby MpoxyOJbBama capaambe ca
MOTpOIIaYMMa Pajiv 3a10BOJbECHa CONICTBEHUX MHTEpeca Mujalla.

Hako cy KOHKYypEHTH TOjadald CBOjeé MapKETHHIIKE aKTHBHOCTH y CMHCIY
npuo0ujamka Kymama 3a MoJFOIPUBPEIHE IPOU3BO/IC, TTHjalle U 1ajbe MOTY 3apkKa-
TH CBOjy TO3WIH]y Y TPTOBHHH IPEBACXOAHO 300T €KOHOMCKOT 3Hadaja Ipojaje
CBEKUX MPOU3BOIA 10 puXxBatipbuBUM IieHama. ([Ipauh u ap., 2020).

[Mujane Hyne moryhHocT na Oyay HOCHOLM MPOJaje CBEKHUX MOJHOIPUBPE-
HUX NPOM3BOA, AJIH BHXOB YCIIEX 3aBHCH O]l CIIOCOOHOCTH OJpXKaBama U CTBapama
KOHKYPEHTCKe TPEAHOCTH. YCIeX MHjana orjiefa ce y ToMe Jla OJHeCy IpeBary Ha
TPJKUIITY YCIOCTaBIJbaEM TyTOPOYHUX OIHOCA Ca MOTPOIIaYrMa IyTeM KOHIIENTa
WHTETPUCAHUX MapKETHHT KOMYHHUKAIIH]a.

Jour jenaH MHAMKATOP AOCTUTHYTOT CTEIICHA PAa3BHjEHOCTH arpapHOr CEKTopa
j€ eKOHOMCKa BeTMUMHA MOJbOoNpUBpeaAHor razauncTea. (bypuh u ap., 2020)

Homahu mosponpuBpeAHUIN MOpajy OMTH OCHOBA MOHYJE MPOHM3BOAA Ha IMH-
jamm. BenmmuwHa ra3zguHCTBA MPOY3pOKYyje 0OMM IMOHYAE W BUXOB 3Haudaj. Hemoso-
JbaH pa3Boj arpapHor cekropa y CpOuju cTBOPHO je MOryHHOCT IPOCHCTHMA U JIPY-
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I'MM YBO3HHMLUMA IPOCTOP KOjU yrpo’kaBa MHAMBUAYaJHA TOJONPUBPEIHA Ta31H-
CTBA.

Jlp>kaBHA JlaBama Cy HEMOBpaTHA CPEJICTBA, aKO MPABHO JIUIIE KOje UX je TpH-
MUJIO UCTIyH-aBa CBE YCIIOBE MOCTABJbCHE 3a KOpUlTheme ApKaBHUX NaBama. (Muio-
jesuh u np., 2020).

JlpkaBHa aBamba MOpajy OWUTH Je0 HAIMOHAITHE CTPATEerHje pa3Boja MOJbOI-
puspene. Takohe Ta naBama y Cpobujum Mopajy Outu yBehana 300r 3Haudaja mMOJHOII-
puBpee. 3Hayuaj MoJbONPUBPEIHE MTPOU3BOALE j€ BEIMK alld je& TEMIIO pa3Boja py-
paTHUX MOApydYja HH3aK Ca jako MajJiM HWHTCH3UTETOM YKJbyuWBama Y
MeljyHapoIHy TPrOBHUHY.

[{ub mpuBpeMeHUX Mepa Ap)kaBHEe MOMONM YCMEpPEeHHX Ka peaTHOM CEKTOPY
0mo je oyakiaBame MPUCTYIIa U3BOpUMa (UHAHCUPAa, Ka0 MaJa MPUBPEIHE aKTH-
BHOCTH YCJEJl BerOBOT HelocTaTka He Ou Bojauo y perecujy. (CrojanoBuh u ap.,
2014).

[Tomoh moxe 6uTH M Kpo3 BHIOBE CyOBEHIM]ja, JaBama, ToMoh Koy OaHaka y
BHUJly ITOBOJBHHUX KPEANTA M OTKyHa Ipom3Boja. HemocTarak MOBOJBHUX CpeicTaBa
¢uHaHCHpama 3a yJarame y TeXHHYKO-TEXHOJIOMIKH Pa3BOj BOIHM IMpou3Bolhaue y
ryouTKe.

Wmajyhu y Buay aa onpaBaaHa MHBECTUIIMOHA ylarama MoIpa3yMeBajy 1o/a-
THE WHBECTHIIH]j€ KOj€ MPUBPEIHHU Cy0jeKTH Mpery3uMajy Kako OM OCTBAPHUIN OJIrO-
Bapajyhu IUJb KOjH JAONPUHOCH YHampehemy KHBOTHE CPEIMHE OBAKBO JCIIOBAHC
Jp>XaBe y 3HA4ajHOj Mepu JONPUHOCH eHKacHUjeM JenoBamy mnpenyseha y mpume-
HU cTpaTerdje onpkuBor passoja. (Kperuh u op., 2016).

Nako 3Ha4ajHa y HAIMOHAIIHO] €KOHOMHJH MOJBOIPUBPEA CE MOXKE Pa3BUjaTH
MHBECTHIIMOHNM YJIarambiMa, CMamEeHheM TPOIIKOBA U IPON3BOIHE Ha 0a3H OIpKH-
BOT pa3Boja W 3[paBe cpeAnHe. 3apaBu gomMahu MPOU3BOAM Ha MHjalaMa CUTYPHOCT
cy 3a npousBohaue u notpomaye. [TocnoBHU ycnex mujana 3aBHCH O]l CIOCOOHOCTH
CTBapama KOHKYPEHTCKE PETHOCTH H OJIp)KaBarkba KOMYHHKAIHje Ca TIOTPOIIAYnMa.
VYcnex nponaslia je ¥ ycnex nujaia, Koju hie Iyropo4Ho 3a0BOJBUTH NOTpede CBO-
jux morpomada. [la 6u ce MpOMEHUIIO calalllibe CTame Y KOMyHHUKALUjH MHjana ca
OKpYKEHhEeM MOTPEOHO je Mpey3eTH CBe HEONXOJHEe aKTHBHOCTH ITyTEM MHTETpHca-
HUX MapKeTHHI KOMYHHKaIlfja Kao MoJella OAp>KuBe KomyHHKarwmje. [lopex Tora,
CpOuja O6u Moparna a BOAW aKTUBHY MOJHTHUKY pa3Boja MOJHONPHBPENE yilarameM
Behux cpeacraBa. Takole, je HeolmxomaH MexaHU3aM 3alITUTe AoMahe MPOU3BOIbE
Y YCJIOBHMa TJIOOQTHOT CBETCKOT TpXKHINTa. [1ujare cy HajAUpEeKTHHUjH BUI TPTOBH-
He moMohy Kkojux gomahul MOJBONPUBPEIHN MPOM3BOHaYM MOTY OCTBAPUTH CBOjE
uHTEpece. JeAWHCTBEHa CTpaTerwja MOJCTHLAja, pa3Boja Mujala, BEJCTP)KHHULIA U
NOJBOIPUBPETHUX CajMOBA y3 MPUMEHY MHTETPUCAHUX MApKETHHI KOMYHHKAIlHja
Kao je(TUHOT CpEeICTBA HECYMILMBO BOJM TIOCIIOBHOM YCIEXy MHjama U pasBojy
MOJHOTIPUBPEIE.
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3akspyuak

[TocmaTpajyhu €KOHOMCKY W APYIITBEHY YJIOTY THjalla y APYIITBY IPOUC-
THYE 3aKJby4yaK Ja j€ HEOMXOJHAa jeJIMHCTBEHA CTpaTerrja eKOHOMCKOI pa3Boja U
KoMyHHKanuje. EQukacHocT mocioBama mujara y OyayhHoctun Owhe noBeneHa y
MMATamke YKOJIUKO ce He AShUHHUINE CTpaTerHja pa3Boja y TEXHHUYKO-TEXHOIOITKOM
cmuciy. OHa je 3a caga y CpOuju, u3y3eB MOjeMHAYHUX CIIy4ajeBa, Ha BPJIO HUC-
KoM HHBOY. CaBpeMeHe TeXHOJOIMIKE 1 NH()OPMATHUKE TEXHOJIOTH]je Beh MpuMemnyjy
NMpUBaTHA TPOCUCTHYKA mpeny3eha kako y Buay CHanbeBama MOTPOINAYa TaKO U
arpecuBHe MapKeTHHIIKe KOMyHUKanuje. [I[puMeHOM KOHIIENTa HHTETPUCAHUX Map-
KETUHT KOMYHHKAI[Hja ca MOTPOIIaYiMa U OCTaJIOM jaBHOINNY IMHUjalle MyTeM UHTEp-
HETa, TUPEKTHOT MAPKETHUHTA U JKUBE PEUU MOTY MOCIATH BEIUKU Opoj UH(OpMAaIiy-
ja 3a OICcTaHaK, pacT W pa3Boj Ha Bpio jehTnH U edukacan HaumH. [TyTemM apyrmx
MOCPEHUX HMHCTPYMEHATa KOMYHHUKAIMje HapOYUTO MAapKETHHI OJHOCA ca jaB-
Homthy, UMHIIa U APYIITBEHOT MAapKETHHTa MOT'Y HATTIACHTH CBOjY TPAJUIIHOHAIHY
yJIOTY Y TPTOBUHH U APYIITBY. AKO 3HAMO JIa jeé OCHOBHH IIHJb TOOpE KOMYHHUKAIIH]E
nopehame yiore mujana y cHaa0eBamy IMOTPOIIAYa CBEKHUM IOJHOIPUBPEIHUM
MPOU3BOAMMA, C jeJIHE CTPaHe, Kao U pe3yJiTaTa EMIIMPHjCKOT NCTPaKUBabha MPUME-
HE MHTErPUCAaHNX MapKETUHT KOMYHHKaluja kox nujana y CpOuju, ¢ apyre cTpaHe,
HEOMXOJIHO j¢ TIPOMEHHUTH CaJIAllIhEe CTakbe U MyTeM jepTHHUX MHCTPyMEHaTa CTBO-
pUTH ONTHMajaH KOMYHHKAIMjCKH MUKC KOjuU he myTeM CHHepruje mpoMOBHCATH
nyjare Ha TPKUIITY.

Jlureparypa

1. Ipy6op, A., Mumuhesuh, H., Boxuh, H. 2018. /JoctymHocT nmpown3Boaa y KOH-
TEKCTY KBAIUTETA YCIIyTre MaJoNpo/iaBiia, AHAIN eKOHOMCKOT (akyirera, Boi.
54, 6p. 39, ctp. 75-88.

2. Munojesuh, U., Muxajnosuh, M. 2020. PauyHOBOJICTBEHH TpeTMaH AP KaBHUX
naBama 1 obenonamuBame npykaBHe momohu, Kynrypa IMomuca, 6p. 42, cTp.
619-630.

3. IIpmmh, H. 2015. Monen npymTBeHOT MapKeTHHTa y jaBHOM ceKTopy, KynTypa
[Tommca, 6p. 27, cTp. 429-443.

4. ‘Bypuh, K., [Ipoganosuh, P., Yasnun, M.,bynatosuh, JI, M. 2020. ExoHOMCKE
nepdopmance arpounayctpuje y AIl Bojsogunu, Ogurop, Boin.6, 6p.2, ctp. 7-
19.

5. Jomanoswuh, JI., Munenkosuh, H., Jlammanosuh, P. 2017. OnemuBame u npe-
Buhame norpeda norpormrava, Oaurop, Boim. 3, 6p.1, ctp. 70-79.

6. Josanoswuh, /l., Kimunaros, P. 2018.YTunaj caBpemeHor MeljyHapogHOT MapKe-
THHTA Y CEKTOpY yCiyxHor om3nuca, VIII Mehynapoaan HaydHu KoHTpec ,,Pe-
Busmja”, cp. 241-250.

7. Kpcruh, C., Kpcruh, JI. 2016. Ynora menanmenTa npeayseha y kpusHuM cutya-
nujama, Omqutop, Vol..2, 6p. 1, ctp. 11-17.

373



Henespxo [pauh / Capa Koctuh, MHTErpricane MapkeTHHT KOMYHHKaLFje y QYHKIUjH TPOMOIIH]E ...

8. Pickton, D., Broderick, A. 2001. Integrated Marketing Communications, Prentice
Hall

9. Mpauh, H., [Ipauh, K. 2019. ITujane kao Mecto npoaaje romahux MosO0NpUBpe-
ITHHUX Tipou3Boaa, IX MehyHnapogau mosponpuBpeiHr CUMIO3HjyM ,,OIp>KUBH
pasBoj caBpeMeHe MOJHONPUBPEIHE MMPON3BOIHE”, CTP. 156-164.

10. Prdi¢, N., Kuzman, B, Damnjanovi¢, J. 2019. Marketing research in the function
of business efficiency, Economics of agriculture, Vol.66, iss.4, pp. 1055-1090.

11. Ipmuh, H. 2019. ITujaune yeayre kao 6penn, IX Mehynapoaau koHrpec ,,PeBu-
3mja”, ctp. 219-228.

12. Cwur, I1, P. 2002. MapkeTuniike komyHukanuje, Clio.

13. Crojanosuh, b., Ctanumuh, T. 2014. JIp>xaBHa moMoh U peasHu CEKTOP €KOHO-
MHj€ y TIOCTIeAm0j CBETCKO] €eKOHOMCKO] kKpn3H, EkoHomuka, Vol. 60, 6p. 3,
ctp.87-97.

14. Byxkma, C., Aahenuh, [, Munojesuh, 1. 2020. AHanu3a ka0 0CHOBa OJIP>KABOT
rociioBama, Oap>KUBH pasBoj, op. 1, ctp 53-72.

15. http://www.bgpijace.rs/wp-content/uploads/2020/12/Listanje-02-1.pdf, mpucry-
mwbeHo, 21.12.2020. roauHe.

16. http://trznicanis.rs/dokumenta, mpuctymbeno, 11.11.2020. rogune.

17. https://www.nstrznica.co.rs/trznica-danas, npuctymbseno, 18.12.2020. roause.

374



NEDELJKO PRDIC*

JKP Trznica Review work
Novi Sad Received: 22.04.2021
SARA KOSTIC Approved: 17.05.2021
Faculty of Economics Page: 363-374
Subotica

INTEGRATED MARKETING COMMUNICATIONS IN
THE FUNCTION OF BAZAARS’ PROMOTION

Summary: Bazaars are important topic in historical and also modern
market approach, as one of the basic marketing channals for sale of agricul-
ture products. Perception of bazaar markets in the future is not real without
usage of integrated marketing communications in comuniaction with cos-
tumers. IMC enable for bazaars to make an efficient contact with consumers
and other public, for the purpise of fullfiling busines aims of bazaars on mar-
ket. Research results show that the efficiency of bussines is manifested in
tactical integrated marketing communications. By experience method and
methods of marketing research, we came to conclusion that integrated mar-
keting communications may promote bazaars on the market using sinergy of
different instruments. The conclusion is that IMK are much cheaper in com-
parison to mass comunications and ti is possible to promote bazaars on the
market and stress their social role, using IMK.

Keywords: integrated marketing communications, bazaars, market,
consumers

Introduction

Using integrated marketing communications, we want to establish such
process of communication with consumers, that will fullfil interests of bazaars
on profitable way and identify, foresee and satisfy consumers needs. The aim of
using these communications is to obtain long term success of bazaars on the
market and preserve advantage over competition that is very aggressive in agri-
culture products selling. Integration will be embodied in messages of non-mass
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communications which, using sinergy, may send clear and precise message to
consumers and other public. The aim is that, using instruments of verbal and
non-verbal communications, we achieve result that will retain and improve posi-
tion of bazaars on the market.

The aim is to analyse problem of communications using comparative
method of marketing research and to define priorites, to alalyse importance of
integrated marketing communications with environment and shape it in efficient
message. That message will help in realisation of economic and communication
aims of bazaars on the market. Namely, using experience and theoretical meth-
ods of analysis of bazaars’ communications with market, we want to have a clear
picture of theoretical shaping of problems that will produce conclusion of the
importance of integrated marketing communications on market promotion and
social status of bazaars. Implementation of marketing research method of online
survey we have obtained data for three domestic bazaars about importance of
integrated marketing communications for their future. The intention is to stress
the importance of communications for bazaars’ development and make conclu-
sions for their development. We want to make conclusion that using direct and
personal communication and instruments of publicity, social marketing and im-
age, may achieve optimal integration of communications that will lead to profit-
ability of market and stress their importance in the society. Significant level and
variety of marketing communication instruments make bazaars competitive on
the market, with reference to the price of marketing communications uniting
verbal and non-verbal communication effects.

Marketing instruments for promotion of bazaars on market

In order to achieve planned marketing aims of bazaars promotion on mar-
ket, it is necessary to adopt an adequate marketing communications plan. The
plan has to embrace all strategies, from sistem analysis of market position, aims
that should be fulfilled by communication, operative strategies, tactics and
amount of assets anticipated for realisation of promotion of individual instrtu-
ments to communication mix.

The management purpose is to design aims, assigments and way of their
realisation, and purpose of planning is to harmonise goals, assignments and re-
alisation of their harmonic results. (Vuksa et al., 2020).

Using their own data bases, bazaars may make conclusion and bring
managerial decision based on knowing their clients. Decisions have to be differ-
ent and directed to makers of important decisions, local public, goverment agen-
cies, and all in the aim of realisation of communications proces for harmonic and
efficient business result.
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Establishment of clear aims is necessary in order to direct activities of or-
ganisation or some of departments. Precise aims also direct future creative inten-
tions. (Smith, 2002).

Clear aims are actually the exchange of information with market and pub-
lic and adtivities of buyers in retail. The aims must be precisely directed to con-
sumers, their life-style, education al all that may make an important message.

Planning is the way to obtain desired state ind the future, within certain
timeline, it is knowledge about consumers needs and usage of these information
for satisfying these needs. (Jovanovi¢ et al., 2017).

Planning phase is realisation of ideas in the future, based on creative think-
ing. The model for planning the development of markets in the future is the re-
alisation of delayed business goals based on consumer needs. Planning enables
that flow of unwanted market influences may be foreseen and their negative im-
pact reduced.

In modern business conditions, on local and also on global market, it is
harder to respond on consumers demands and secure the survival. Organisation
form service sector will have even more chalenges in the future, comparing to
organisations from other industrial sectors. (Jovanovic et al., 2018).

Modern era in agriculture products trade is characterised by intensified
competition in the form of big retail chains. Although fruit and vegetables sale is
not their primar activity, they make important marketing message right on sell-
ing these products.

Availability of products is often reconsidered in the context measurement
of service quality in retail. (Grubor et al., 2018).

In order to make products and services available to consumers, bazaars are
obliged to conduct series of integrated marketing communications that will pre-
sent them benefits from products and give high quality service. Promotion activi-
ties should stress certain seasonal extra value of products, better supply, quality
and freshness in comparison to competitors. Products approacing to consumers
in certaion seasonal periods on the market has the aim to promote selling inte-
grated with activities of sales promotion of seller to make reaction — buying of
certain product. In order to unite interests of bazaars, sellers and consumers, it is
necessary to make joint meeetings, continuos communication, stressing the stan-
dards, origin and safety of dometic products, with an aim to improve intermediar
selling.

On bazaars, there is the law of supply and demand and it enables objective
competition between manufacturers, buyers and consumers, and also gives basic
infomations to bazaars managements, bazaars owners, how to improve trade
conditions and adopt communication model in their own interest, and interests of
buyers and consumers. (Prdi¢ 2019).

Based on presented, it is clear that market competition in relation to ba-
zaars is great. Precisely for that, the management of bazaars has to adopt com-
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munication strategy based on historic identity of bazaars, good and healthy envi-
ronment, good service and good communication. A model of successful commu-
nications comes from consumers perception, their habits, buying decisions, so-
cial status and economic interests of sellers and lessees formed in an efficient
strategy of communications with bazaars. The most important promotion instur-
ments of bazaars are:

Direct marketing — Direct marketing for bazaars as promotion instrument
has to be based on data bases of their sellers, buyers and competitors. Creating
data bases based on marketing research is not short term need but strategic form
of communication and relations based on economic interests. Databases serve to
bazaars to preserve, establish and obtain an important market role, using direct
communication.

Marketing public relations — Public relations are part of marketing as
approach of bazaars to market. There are a lot of individuals, institutions and
organisations to which bazaar entereprise refers to — employees, individuals that
influence bazaars activities, legislator, government agencies, loby goups, and
sometimes even competitors. If we focus exclusively on marketing that is di-
rected to market — buyers, trade channals an competitions, by public relations we
adress to whole public that is important for bazaars business..

Internet marketing — As modern communication means, it is used for
promotion in order to make profit or fulfill other goals on the market. Internet is
global mean of communication based on interactivity with consumers using di-
rect interaction. For bazaar, it is necessary to define goals for enterprise in inter-
action with consumers based on their wishes, requests and information about
bazaars and their sellers and products. In order to have sucessful intermet mar-
keting for bazaars, it is necessary to have knowledge and to implement market-
ing process based on marketing research. The aim of bazaars promotions through
online marketing has to be clear and origins from traditional marketing commu-
nication and work principles, with basic difference in interactivity with consum-
ers. For bazaars, it is necessary to adopt the concept of bidirectional or threedi-
rectional communication between bazaars, sellers and consumers. The most im-
portant forms of on line presentations today are social networks. Networks used
for interactive communication are Facebook, Instagram and Twitter. Internet
marketing certainly has to be the part of integrated marketing communication
concept of bazaars with market and the other public.

Publicity and social marketing — Publicity and social marketing have
special importance in public sector. Specific goals of bazaars publicity are pro-
motion of enterprises to their own employees, leesses, consumers and social
community. The aim of publicity is to establish long run credibility for bazaars
on market. Nowadays, in modern conditions, bazaars precisely should remind
the public on their traditional importance in order to obtain and retain good repu-
tation. If we know that publicity is free promotion, it is necessary that in all
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events important for local community stress the market importance of bazaars
for supply of consumers with fresh agriculture products. When it comes to social
marketing of bazaars, it is imporant to point out that the succes of bazaars on
market is treated on identification of needs and wishes of consumers. Wishes of
consumers are appreciated and fullfiled in more useful manner in comparison to
competitors, with emphasising of maintaining and increasing benefits for whole
society. If we observe bazaars as public enterprises, the importance of social
marketing should be harmonised and promote between the profit of companies,
needs and wishes of consumers and expectations and requirements of society.

Corporative identity and image— In today’s business world, the picture
in the public is very important and represents the struggle of certain company for
position and reputation in the society. Bazaars are public places so the reputation
and status within social community is kind of preserving and maintaining reputa-
tion that have consumers and other public, in historical sense. Purchise decisions
of buyers are based on notions of value and image. Bazaars are specific lokal
communities where people communicate, bring out their perception and attitudes
about produsts and impressions they have experienced on bazaars.Consumers on
bazaars buy products based on quality and prices of products. However, corpora-
tive identity and image of markets has to be presented and promoted based on
attitudes and perception of consumers, public community and other public where
people’s perception will seem predictable. Corporative identity and image of
bazaars is based on historic role in agriculture products trade. Also, the identity
of bazaars has to be build on results of researches, public attitudes, and necessary
information, services to leesees, consumers attitudes and all interested parts that
have interests from bazaars, in competition and marketing sence.

Donations and sponsorships — Donations and sponsorships in bazaars
promotions have to be derived from the definition of imporance of bazaars on
the market. The aim of these activities has to be precisely determined by market-
ing and corporative interests on the market. Donatons mainly represent the help
for certain social communities, and by them bazaars has to stress their social role
in the public. Using integrated marketing communications is necessary to em-
phasise donation goals and make sophisticated conclusion about understanding.
Sponsorhips must have clear goal and user, they have to be qualitative and quan-
titative presented, harmonised with other promotion instruments, in order to in-
crease the importance of bazaars on market.

Word of mouth — Word of mouth in promotion of bazaars is one of the
most common instruments that positively influence bazaars reputation. Word of
mouth is disscussion about procuts and servises of the bazaars. Bazaars are
olbliged to make necessary marketing and sociological researches in order to
adjust to peoples needs. Higher expectations of consumers and better standars of
services they expect, are knowlegde about their future expectations.

367



Nedeljko Prdi¢ / Sara Kosti¢, Integrated Marketing Communications in the Function of Bazaars’ ...

Social marketing in the public sector presents the base of modern market-
ing and it is integral part of strategic thinking of product and servise public com-
panies. The successful public marketing model implies an interesting and effi-
cient way to transfer arguments to consumers and to attract them to cooperate
with the company. (Prdi¢ 2015).

If we are based on previous attitude about the importance of social market-
ing in the public sector, where bazaars belong, we notice that social marketing is
part of total marketing in communication with market, but its importance is
greater for public companies in which bazaars are indisputable part. The aim of
social marketing in promotion of bazaars is development of ideas, programmes
and realisations that will point out the primar importance o bazaars on agricul-
ture products markets, with final goal of promoting of domestic manufacturers,
certain community and whole society. The specific goal of social marketing of
bazaar is realisation of needs wishes of consumers, and by satisfaction of that
neesd and wishes will make benefits for bazaars, consumers and whole society.

Integration of promotion instruments

Marketing promotion of bazaars requires intregrated approach of promo-
tion instruments creating optimal communication mix. Observing integrated
marketing communications as concept that more effectivly and econimically
makes promotion of bazaars on the market, it is necessary to implement it, hav-
ing in mind that mass communication are not economically in the sight of bazaar
promotion. Internet survey about the importance of integrated maketing commu-
nications for bazaar promotion, on the questsion about using of integrated mar-
keting communications in bazaar promotion, have shown following resulsts

—Yes, we use it 25%

— Yes, we use it but not integrated 20%

— We do not use it since we see no importance 25%
— We did not use it 30%

The question is do you mearsure effects of integrated marketing communi-
cations, and the answers are:

—Yes 20%
— No, but we should 50%
—No 30%.

The question is if you plan increase of other services to consumers that
would lead them to visit the bazaar, and the answers are:
—Yes 70%
— In future plan 20%
— They do not know 10%.
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Using line survey, we have obtained answers from JKP Gradska pijaca,
JKP Trznica Novi Sad i JKP Trznica NiS. The conclusion from these surveys is
that bazaars are aware of integrated communications importance for market posi-
tion of bazaars, but they do not use them sufficiently. However, the awareness of
competitors existence and profitability principles through these communication
is present. Awareness of their optimal introduction and effects measurement is
significant. Belgrade bazaars distribute free copies of their newpaper “Pijace”
(lit. Bazaars) in which, besides products supply, they emphasise investments in
Palilula bazaar as modern market institution.

Palilula bazaar won costumers affection by its supply, various assortment
and numerous advantages that this modern multifunctional bazaar offers. During
the first year of its work, this bazaar became synonym for quality procurement.
(www.bgpijace.rs)

Strategy of bazaars activities should be based on market research, supply
and demand analysisa and costumer needs. (Www.trznicanis.rs)

From this strategy of bazaars development that bazaars in Ni§ have
adopted, the necessity of market environment and needs of existing and future
consumers research is clear. The essence of development strategy based on con-
stumers attitudes consists on identification, analysis and undertaking activities
that meet constumers needs. The base of this costumer strategy has to give the
answer on questions who are costumers on bazaars, who influences their pur-
chases, do they think about purchase from our competitors, what are their atti-
tudes for future developmentof bazaars.

Designing and implementation of ambitious development programme for
harmonising service quality, with modern appearance and functioning of bazaars
in Novi Sad, with high standars, experiences and tendencies in the world, we
have homest intention not to mess with the historical importance and meaning of
bazaars on this area. Besides the supply function, bazaars satify the need of citi-
zens for gathering, meeting friends, making contacts with the village and they
are places of performing peculiar traditional ritual. (www.nstrznica.rs)

From the message from the comopany site, we see clear knowledge about
bazaars role in the past and also assumtions of development. However, not all
bazaars in Serbia have sensible communication sistem with constumers. The
importance of bazaars for constumers is punctuated, but messages for constumer
are send by social netvorks — Facebook and Instagram. All domestic bazaars do
not conduct intensive communication with costumers, they only informthem
about some events. These events may show the importance of bazaars only in
these days. So, the aim of marketing messages is provision of consistent com-
munication defined by clear goals that, using sinergy, make the best effect of
promotion of bazaars on the market.

Communication instruments should be harmonised, integrated and relied
on a great number of different instruments in order to create united message that
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may contribute to efficient communication and increase of economic effects.
(Prdi¢ i dr., 2019).

If we measure integration and importance of individual instruments, then
we particularly may measure the influence of instruments that mutually supple-
ment each other, as direct marketing, internet marketing and word-of-mouth.
Using direct marketing, internet marketing and word of mouth, we make direct
and intereactive communication in order to mak integrated communication and
to make united message and contribute to efficiency of communication. Optimal
integration of communication instrumenats must be measured by their mutual
dependance on purchase process, So, it is about consumers reaction on these
instruments in form of bazaar visits and purchase effects.

Advantages of integrated marketing communications in the promotion of
bazaars are:

— More effective and more ecomnomic promotion

— Efficient contact with chosen target market

— Optimal result by instrument sinergy

— Tactic integrated communication based on individual approach to consum-
ers

— Obtaining consumers reacions by coordinating communication instruments

— Predictable activities based on consumers’ perception and wishes

— Emphasising corporative image and reputation of bazaars

— Integrated approach of emphasising certain theme events on bazaars

— Valuation of local events

— Brand of trade activities and bazaars promotion

— Credibility and objectivity of communication

— Direct communication and control

— Usage of internet and modern technologies in interactivity

— Enabling comparison to competition

— Creative and designed presentation of bazaars importance

— Continuous investigation of attitudes and thoughts of consumers

— Specificity and importance of direct trade and communication

Parallel with needs and advantages of concept integrated marketing com-
munications adoption, it is possible to identify certain obstacles, such as:

— Existing beliefs of people within organisation and also people who belong
to target audience

— Confusion in defining instruments of integrated marketing communications

— Existing structure and arrangement of organisation

— Ressistence to integration by experts specialised for individual insruments
of integrated marketing communications

— Complexity and increase of volume of specific activities and tasks given to
individuals
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— Costs increase because of implementation of new business system in mar-
keting function

— Requirements for knowledge innovations and new managerial abilities

— Need for changes in remaining supporting activities and functions in or-
ganisation

— A great number of different integration dimensions and other things. (Pick-
ton et al., 2001)

Analysing advantages of integrated marketing communication usage in
promotion of bazaars and standardised obstacles to this concept, we conclude
that these activities of bazaars include all their historical, marketing and specific
local attributes that present potentials on the market as direct marketing channel
in agriculture products selling. The practical interest of the markets for the intro-
duction of the concept arises from two-way and interactive communication
based on the presented attitudes and messages. The whole communication proc-
ess starts from consumers, potential consumers, social and demographic struc-
ture, purchase behaviour, and based on that the process, forms and methods of
communication are defined.

Valuation and reccommendaions of research

Analysis of market position and strategic approach to marketing, databases
of consumers, bazaars may improve their market position by using integrated
maketing communicatons. If bazaars do not implement this communication
based on consumers attitudes concept, their market position will be jeopardised.
Due to very dinamic development in agriculture products trade, the criteria of
optimality and flexibility is expressed. However, there is possibility of identifi-
cating competitors moves and conducting adequate reactions. It is quite rational
to direct marketing communications for the purpose of deepening the coopera-
tion with consumers for satisfying interests of bazaars.

Although competitior have intensified their marketing activities in the
sense of attracting costumers for agriculture products, bazaars still may hod their
position in the trade primarily because of economic importance of selling fresh
products with acceptable prices. (Prdi¢ et al., 2020).

Bazaars offer possibility to be carriers of fresh agriculture products selling,
but their success depends on capability for maintainance and creating competi-
tive advantage. The success of bazaars is presented in prevailance on the market
by establishing long run relations with consumers using concept of integrated
marketing communications.

One more indicator for achieved development extent of agriculture sector
is economic size of agriculture property. (Puri¢ et al., 2020)
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Domestic farmers must be base of bazaars supply of agriculture produsts.
Size of farms causes the volume of suplly and their importane. Insufficient de-
velopment of agriculture sector in Serbia has made opportunity for wholesellers
and other importers to jeopardise individual farms.

State grants are irreversible assets, if company that had received them ful-
fills all conditions for usage of state grants. (Milojevi¢ et al.,2020).

State grants must be part of national development strategy of agriculture.
Although, that grants in Serbia have to be increased because of importance of
agriculture.The importance of agriculture production is high but development
pace of rural areas is low, with small intensity of inclusion in international trade.

The aim of temporar measures of state help directed to real sector is easier
approach to finances sources, to prevent the recession due to industrial activity
fall. (Stojanovic et al, 2014).

Help is also possible through forms of subventions, grants, helps of banks
in form of favourable credits and products redepmtion. The lack of favourable
financing assets for investment in tehcnical and tehnological development, leads
producers to losses.

Having in mind that justified investments imply additional investments
that economic subjects take in order to realise adequate goal that contributes to
environment improvements, suchstate activities contribute in significant amount
to more efficient activities of entreprise in implementation of stragety of sustain-
able development. (Krsti¢ et al, 2016).

Although important in the national economy, agriculture can be developed
through investment, cost reduction and production based on sustainable devel-
opment and a healthy environment. Healthy domestic products in the markets are
a safety for producers and consumers. The business success of the market de-
pends on the ability to create a competitive advantage and maintain communica-
tion with consumers. The success of the seller is also the success of the market,
which will satisfy the needs of its consumers in the long run. In order to change
the current situation in the communication of markets with the environment, it is
necessary to take all necessary activities through integrated marketing communi-
cations as a model of sustainable communication. In addition, Serbia should
pursue an active policy of agricultural development by investing more funds.
Also, a mechanism for the protection of domestic production in the conditions of
the global world market is necessary. Markets are the most direct form of trade
through which domestic farmers can pursue their interests.

United strategy of incentives, development of bazaars, wholesales and ag-
riculture fairs, with implementation of integral marketing communications as
cheap mean, undoubtly leads to business success of bazaars and agriculture de-
velopment.
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Conclusion

By obeserving economic and social role of bazaars in the society, we may
conclude that it is necesary to have unitied strategy of economic development
and communication. The efficiency of bazaars activities in the future will be in
question if we do not define development strategy in tachnical and technological
sence. In Serbia, except for some individual cases, it is on extremely low level.
Modern tehcnological and informatics technologies are implemented by private
wholesales enterprises, in form of costumers providing and agressive marketing
communication. Implementation of integrated marketing communication concept
with consumers and other public, bazaars through internet, direct marketing and
word of mouth may send a great number o information for survival, growth and
development in way that is both cheap and efficient. Usign other indirect com-
munication instruments, especially marketing relations with public, image and
social marketing, traditional role of bazaars in trade and society may be empha-
sised. If we know that basic aim of good communication is increase of bazaars
role in supply of consumers by fresh agriculture products, on one side, and result
of empirical research of implementation of integrated marketing communica-
tions in bazaars in Serbia, on the other side, it is necessary to change curent state
and using cheap instrments create optimal communication mix that will promote
bazaars on market using sinergy.
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